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Abstract  
The paper focuses on strategies for providing relevant course information for prospective international 
students of South-West University “Neofit Rilski” – Blagoevgrad and adopts the view that the formal 
and semantic characteristics of the English language used to build the international image of the 
university correlate with its virtual existence. To substantiate this claim, it analyzes the process of 
facilitating information access at two levels: 1) structure-based availability (exploration of the university 
site); 2) language-based availability (inquiry into the language of course and program descriptions for 
foreign students). 

A hypothetical high-probability search scenario is put forward, which presents different paths of 
familiarization with the opportunities the university offers to international students. 

A conclusion is suggested that the information structure and its language suited to the general, rather 
than the native or specialized professional speaker of English form part of the university strategy for 
attracting foreign students and turning its community from a local into an international one. 

Keywords: university internationalization, information availability, structure-based availability, 
language-based availability, strategies for attracting international students. 

1 INTRODUCTION  
Leading researchers in the field of higher education do not seem to have reached a consensus on the 
main characteristics and components of university internationalization [1]. [2], [3]. Some view the 
process as resultant from and codependent on globalization. Thus [4] (2009: 7) state that globalization 
is “the reality shaped by an increasingly integrated world economy, new information and 
communications technology, the emergence of an international knowledge network, the role of the 
English language, and other forces beyond the control of academic institutions” and they next argue 
that this reality determines internationalization as “the variety of policies and programs that universities 
and governments implement to respond to globalization” (2009: 7) 

In his study of internationalization [5] offer a somewhat different perspective, according to which 
“internationalization is closer to the well-established tradition of international cooperation and mobility 
and to the core values of quality and excellence, whereas globalization refers more to competition, 
pushing the concept of higher education as a tradable commodity and challenging the concept of 
higher education as a public good” (2002: 126).  

While this definition perceptively demonstrates the difference between the values of 
internationalization and those of globalization, it does place these in a relation of opposition, which, in 
our view, misrepresents the actual characteristics of their co-existence.  

Since entering the debate on the elusive content of concepts like international studies, academic 
mobility, and cross-border delivery of higher education is beyond the scope of this research, the 
working definition we adopt for the purposes of our case study is that internationalization is ‘‘the 
process of integrating an international, intercultural or global dimension into the purpose, functions or 
delivery of post-secondary education’’ [1] (2004: 11). Our approach is grounded in the concept that 
university internalization is not a corollary to globalization. Rather, it is among its most significant 
prerequisites which, in addition to knowledge transfer, contributes to and ascertains a better 
intercultural and multicultural understanding. Therefore, it is our persuasion that one of the conditions 
for academic internationalization is information availability as a strategy for providing pertinent course 
information and for attracting prospective international students. One of the instruments of this 
strategy seems to include the information structure offered at the university site as well as its 
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language, which is commonly suited to the general, rather than the native or specialized professional 
speaker of English. 

2 METHODOLOGY 
Scientific discourse on the characteristics knowledge-based production for the purposes of building 
global competencies, such as instructing, communicating with and attracting foreign students in the 
context of university internationalization runs along two basic axes: 1) research on academic and state 
policies supporting university internationalization and the respective practices that reflect these 
policies; 2) pragmatically oriented analysis of the communicative and instructional effectiveness of 
English as a lingua franca at university level.  

As to the first line of research, it is centred around the exploration of the relation academic/state 
policies – internationalization processes as a reversive relation of interdependent and mutually 
determined entities. A variety of recent studies explore the effect of internationalization on academic 
policies and practices and ramify into inquiries in their implications for international academic journals 
[6]; analyses of government policies supporting universities’ internalization efforts [7] and action plans 
for attracting international students [8]; investigations into faculty perspectives on internalization 
strategies, rationale, and processes [9], [3]. As part of the key issues institutions encounter in their 
strife to implement higher education internationalization, researchers often identify distribution of 
resources, communication, logistic processes, organizational culture, resistance to change, student 
and faculty attitudes and the overall external environment [10]. The problem of the ownership and 
maintenance of English as a lingua franca is coming to light and public goods theories are being 
applied in arguing the idea “why even a language in international use needs cultivation” and 
maintenance [11]. Against this background attempts are being made for the design of powerful 
organization and management instruments such as the ‘virtual collaboration online platform’, which will 
streamline mobility processes and ensure the integration of universities internationally [12].  

A strong argument has been built in scientific research supporting the idea that the processes of 
academic internationalization and of globalization are inseparable and to a great extent overlapping 
[13], [14] and that the mobility related and the curriculum related aspects of the former are redefined 
by the emerging cross-border delivery of education as “a consequence of the impact of society’s 
globalisation on higher education” [15]). 

As far as the second line of research is concerned, it shows an increasing interest in the changing 
characteristics of English in international academic discourse and the way these characteristics affect 
academic communication. This draws scientific attention to the role of pragmatic strategies in the 
communicative effectiveness of English as a medium of interaction in the context of internationalized 
academic use both for the purposes of  instruction and as a means of problem solving during group-
work sessions [16]. Additionally, pragmatic linguistic studies focus on the divergence from the 
morphosyntactic norms of English in international academic environment and analyze the effects of 
non-standard usages which may or may not lead to disturbance of communication [17]. In connection 
to these analyses, concerns are being raised as to the effectiveness of English as a means of conflict 
management, especially in relation to communicative functions such as the negotiation of forms of 
cooperation and resolving conflicts against the background of “culture related differences in the 
perception of teachers’ and learners’ roles in a university context” [18]. The pragmatic perspective to 
academic internationalization also looks into the role of mediation (as a form of speaking for another to 
a third party) in English-medium universities and underscores its functions as a facilitator of 
understanding between instructors and students, as a means of managing interaction, and as an 
instrument of evaluation of students’ contributions [19].  

Our study is an attempt to join and expand extant research on university internationalization through 
an exploration of the virtual presence of English as an effective strategy of attracting international 
students to apply for graduate and postgraduate studies at a Bulgarian university. 

3 PROBABILITY SEARCH SCENARIOS 
In the context of university competition for attracting international students, as part of the process of 
academic internationalization, there are diverse and numerous approaches to increase the number of 
university applicants. Without entering into details concerning existing two-way academic relations in 
border areas or minority communities living abroad, which generate a natural flow of prospective 
students (for instance Bulgarian minority in Serbia or Moldova or Romanian minority in Serbia), we will 
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focus on the practice of universities to develop a clear presentation of application procedures as part 
of their strategy for internationalization. Our paper focuses on the ways of developing such a 
presentation and views it from the perspective of a potential student who has no preliminary idea of 
their preferences, but rather conducts an unbiased search of possibilities. Undoubtedly, any university 
aspiring to compete in the international educational context has its own advertising policy. However 
effective an advertising practice is, it is always associated with a certain measure of mistrust and 
doubt. By contrast with the operation of subtle techniques for persuasion and attracting, the most open 
path to guarantee a clear vision of the educational process and application formalities is to create an 
environment of information availability. The present section of our study demonstrates how the 
information structure and availability at a university site help prospective students develop a sense of 
comfort and awareness for being familiarized with all the necessary details for integration into the 
academic environment. This preliminary and clear-cut presentation of adequate, timely and detailed 
data concerning: 1) the administrative formalities and requirements for a successful compilation of 
individual application packages; 2) the relevant course information; 3) some highlights of the socio-
cultural profile of the university boost this feeling of comfort in a prospective student, which is a 
powerful means of overcoming intercultural differences and affects their choice, as given in Fig. 1 

 
Figure 1 

Source: (http://www.swu.bg) 

3.1 General information search scenario as an instrument provoking interest 
There are two high probability search scenarios when it comes to investigating opportunities for study 
abroad: 1) search for general information, which starts at the homepage (general information 
scenario); 2) search for specific majors and course information, which includes the information 
brochure, the information packages with course content, syllabi, and ECTS details, admissions, 
programs, training and accommodation, as well as visa requirements (special information scenario). 

The data processing of the information on the homepage is facilitated by its straightforward and 
cohesive organization into the 5 separate sections, 3 of which are directly included in the general 
information scenario: 

• Home – provides an overview of the university mission and policy as well as current activities; 

• Information for – academic programs, degrees, organizations; foreign citizens admission;  

• University profile - offers general description of the history, accreditation, management and 
academic programs, degrees and faculties (Law and History, Mathematics and Natural 
Sciences, Economics, Public Health, Health Care and Sport, Pedagogy, Philosophy, Philology, 
Arts, Engineering); 

• Academic activities; 

• Resources. 

0290



At this point of their search, students are not yet interested in academic activities and resources. 
Rather, they are likely to concentrate on the Home, Information for, and University profile sections 
because it is these that provide basic awareness of the characteristics of the academic and 
educational environment. From our perspective, the approach of providing in-depth, complete and 
relevant information at the very onset of creating the virtual image of the university enhances the 
applicants’ persuasion that they are familiar with all the requirements and conditions for a successful 
application procedure. This search stage underscored by information access, availability and a feeling 
of security, mediates the initiation of the second search stage. Since the decision-making process is 
time-taking, a possible new search in the free internet space may lead not to the translated version of 
the university site itself (http://www.swu.bg), but to a specifically designed concurrent site for potential 
students (http://www.en.swu.bg) who have overcome the decision-taking phase and are actually 
looking for specific knowledge of course content, the educational process, and the pedagogical 
interaction, and the socio-cultural background of the university.  

3.2 Special information search scenario  
Any potential student, who has already set their mind on applying to South-West University “Neofit 
Rilski” – Blagoevgrad is highly unlikely to collect all the relevant details within a single search. Writing 
the name of the university, which has already been encountered on previous searches, users are 
given direct access to the Foreign Students: Admission and Programs site (http://www.en.swu.bg), 
which initiates the second search scenario providing specific details on admissions procedures, 
documents, deadlines, and visa and accommodation policies: 

 
Fig. 2 

Source: (http://www.en.swu.bg) 

In practice, this illustrates the close relation between general and specific academic and administrative 
information on the one hand, and the process of internationalization through easy information 
availability. 

In addition to the English version of this site, there are equivalent translations in Turkish and Greek, 
which is grounded in the geographical proximity between Bulgaria and these two neighbouring 
countries, which shape the major flow of incoming international students. 

4 THE LANGUAGE OF THE SITE AS A COMMUNICATION FRIENDLY 
INSTRUMENT OF INFORMATION PRESENTATION 

The following section presents an analysis of the formal and semantic structure of the language of the 
university brochure for international students, which is offered on the main university site 
(https://www.swu.bg/information-for/foreign-students.aspx) as well as of the linguistic features of the 
course content outlined in the university information packages designed to summarize each 
international program. Semantically, language use abounds in words from the international 
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vocabulary, which makes it easier to comprehend and increases the readability of the information 
provided. Formally, it is characterized by a prevalence of simple sentences over complex ones with a 
straight S-V-O word order. Importantly, since word order in English is grammaticalized and can be 
meaningful, this choice of simple over complex clauses is a neat way of avoiding ambiguity and 
misunderstanding. Thus, within the very first section of the brochure, which is dedicated to the 
academic calendar, out of an overall of 16 sentences, only 5 are complex, while all the rest are simple. 
Noun modification through adjectives or numerals is reduced to a maximum of two modifiers to a 
noun, which further increases the readability of the text. The use of the passive voice, which is a 
common construction in the formal register, is preeminently limited to the use of the verb to be in the 
present simple tense in combination with the past participle and special passives, such as those 
incorporating a perfect infinitive are also avoided (lectures are held; students are taught; the course is 
directed to; ongoing assessment is applied, knowledge is acquired, etc.). The cohesion and coherence 
of the text are accounted for through the use of co-reference or repetition - the important information in 
a paragraph is reinforced in the following one as demonstrated in the quotation below (faculty, skills, 
provides). The same function is performed by synonymous expressions or cognates of key words 
(sophisticated skills: professional skills, innovation: new, increasingly computerized: rapidly changing ) 
to provide for the continuity of the information flow and to emphasize significant details (workforce : 
working environment; global : international): 

“The Faculty provides a lot of information and communication services through its server and web 
site maintained by students… The Faculty has also enthusiastically embraced multimedia 
innovations. These new developments are incorporated into traditional methods of teaching and 
enable the graduates to develop the sophisticated skills required to navigate in an increasingly 
computerized world. As a whole the Faculty of Natural Sciences and Mathematics provides an 
attractive learning, research and working environment for students and staff and offers global 
outlook, professional skills and adaptability for students to succeed in today's rapidly changing 
international workforce.” (Information brochure, available at: https://www.swu.bg/information-
for/foreign-students.aspx). 

Additionally, more advanced emphatic structures of pinpointing important data, such as cleft 
sentences and object fronting are not used in the description of the application procedures but in the 
information packages containing outlines of the specific study content for each international program 
(http://www.swu.bg/academic-activities/academic-programmes.aspx?lang=en). 

5 CONCLUSIONS 
The present analysis of the process of facilitating information access conducted at two levels: 
structure-based availability (exploration of the university site) and language-based availability (inquiry 
into the language of course and program descriptions for foreign students) demonstrates that in 
attracting international students as one of the prerequisites for academic internationalization South-
West university “Neofit Rilski” successfully applies a strategy which establishes an awareness in 
prospective students that they are completely familiar with both the academic and the administrative 
procedures as well as with the socio-cultural and historical background of the higher education 
institution they are about to enter.  

As demonstrated in the introductory section of our discussion, university internationalization both as 
policy and as communication policy can take diverse and numerous shapes, like these applied in 
business [20], [21]. It can be regarded as a prerequisite for globalization, as an emergence of an 
international knowledge based network, as cross-border delivery of education [14], [22] or networks for 
common international projects [23], [24]. Our perspective to academic internationalization focuses on 
the attraction of potential international students as one of its manifestations. The interface and 
language analysis of the university site shows that internationalization can be achieved through plain 
structured and, in our case, two-faceted information availability: general familiarization with the 
university background; specific familiarization with educational content, syllabi, and academic 
organization. These are both facilitated by the formal and semantic simplicity of the language in which 
this information is presented. 
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