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Abstract 
Period of emerging adulthood is a time of intense search for identity by young people who are building 
their concept of themselves mainly through three ways: a philosophical reflection, by shaping new 
social relations, and by professional activity [1]. The identity-building process can take different forms, 
which Berzonsky calls styles. These are the methods by which people construct and utilize their 
knowledge of decision making in everyday life [2]. The following are three styles of identity building: 
informative, normative and diffusion-avoidance. Information-style persons make independent efforts to 
search, process and evaluate information related to "I". People with a normative style more 
automatically internalize their knowledge and adjust to the expectations of significant individuals, 
authorities. The diffusion-avoidance style consists in shifting and avoiding as far as possible the 
conflicts and situations that force decisions [3]. In today's world thanks to the use of social media, 
young people have almost unlimited opportunity to interact with a variety of views and positions that 
are both similar and contradictory to their own. This is an opportunity to develop reflection on the 
concept of self and the way of life. In our research we looked at the relationship between the 
frequency and the ways of using social media and the styles of self-identity development by young 
adults. For this purpose, a group students aged 20-25 were examined using two methods: the Gurba 
& Gurba Questionnaire and Identity Style Inventory (ISI) [4]. Interestingly, there are no significant 
correlations between self-identity styles and social media and games use, but we observe positive 
correlation between the level of Commitment and the frequency of searching online for knowledge 
related to education and development. 
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1 INTRODUCTION  
One of the most difficult challenges faced by people since adolescence is to adequately determine 
their own identity. Adequacy means here proper recognizing both the weaknesses and the various 
possibilities, and formulating based on them plans and life goals. This process takes place in the 
context of the individual's beliefs and accepted value system, and the individual history of her life. 

1.1 Identity building on the threshold of adulthood as a condition for further 
development 

Identity building is inextricably tied to the formulation of the answers to the questions: Who am I, 
where do I go, what constitutes the meaning of my life. It requires therefore the search for information 
about myself, and also reflections on various aspects of my own activity. This process initiates rapid 
and dramatic changes in the appearance and behavior and social relationships experienced by 
adolescents, and then extends to the later stages of life, by integrating and coordinating new 
experiences related to the fulfillment of adult roles. Sudden growth and sexual development result in 
questioning of the current identity of the child and the first attempts at asking the question: who am I to 
the changes experienced [5]. Cognitive development, which at that time consists in creating structures 
of formal and operational thinking, allows young people to use information about themselves, coming 
from different sources from significant individuals, and organize further experiences related to different 
areas of their activity, and further to deduce resulting from them personal characteristics of oneself. 
Initially, adolescents encounter many difficulties in creating a coherent image that results from the 
wide variety of sources of information used. However, the identification of one's own identity is a 
condition for further development of the individual and for the possibility of realizing adult 
developmental tasks [1]. Knowledge of self-efficacy and limitations is the basis for planning and 
developing professional activity, and according to E. Erikson, only those who know who they are, are 
able to correctly deal with a crisis specific to early adulthood referred to as intimacy-isolation [6]. 
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Entering adulthood is a critical time in which a person integrates information about himself as a person 
living in society. 

1.2 Identity building by young adults in the context of online activity 
Dynamic changes in all areas of life, the lack of unambiguous expectations from post-industrial 
societies towards its members, and the multiplicity of available sources of information about world and 
self, on the one hand open to young people many opportunities for constructing identity, and, on the 
other, threatens identity. The Internet has a particular role in this process through which the modern 
world offers almost unlimited possibilities for building one's own identity. Cyberspace not only serves 
as a sort of mirror in which many young people find their face, but is the first fully interactive medium in 
history to allow anyone to be not just the recipient of information, but their creator [7]. It is not only a 
tool of work or entertainment, but a space where the user moves his or her own identity and 
sometimes builds a new one, different from that in the real world. If individuals are looking for new 
identities, they usually follow an accepted value system, and therefore ‘the majority of users 
interacting with the computer through the computer is coherent with their identity outside the network’ 
[8]. Communication on social networks allows a person to freely present themselves to other Internet 
users and receive feedback about themselves and, consequently, to fix or modify their conception of 
oneself. By being anonymous in cyberspace, the user has a sense of security and thus freely presents 
himself or wears a variety of masks. Such action is a kind of experiential role-playing, which, according 
to Erikson, is an important way of building identity by young people. Tracking the fate of other network 
users, known persons, celebrities or authorities provides web surfers with the ability to incorporate to 
their own personal profiles accepted or unaccepted traits of personality. Many young people through 
the Internet also broaden their knowledge of the world, get to know the views of other people, which 
can facilitate the formation of a worldview - one of the aspects of identity. 

1.3 The process of identity building in M. Berzonsky's concept 
Active role of the subject in the process of shaping his own identity is emphasized by M. Berzonsky, 
who in psychology describes the identity in terms of the process of utilizing cognitive resources in 
solving life problems. An individual can build identity in different ways that the author calls the styles 
(identity styles). Identity style means the methods by which people construct knowledge about 
themselves (i.e. build identity) and determine the role they play in making life decisions [2], [3]. The 
author has extracted three styles (identity processing orientations) of identity building: informative, 
normative, and diffusion-evasive. Information style means active and independent search for 
information about yourself, processing it, comparing it with current knowledge about yourself and 
assessing its usefulness in the context of building your own concept. Recognizing the discrepancies 
between personal standards and self-opinions and information from new experiences becomes a 
motivating factor for further exploration. Differently on such divergences react people with a dominant 
normative style. They tend to maintain their current image. It is created by taking over patterns of 
behavior from significant individuals, and by referring to family, national or religious norms that they 
automatically internalize. The main goal of the activity being undertaken is for them to protect and 
maintain their vision of ‘I’. Diffusion and evasive styles represent people who move away and avoid 
making decisions about problem issues as long as possible. People with this identity style do not have 
consistent beliefs about their own, and their activity is conditioned mainly by situational factors. 
Berzonsky pointed out that while identifying an individual's identity, individuals may differ in motivation 
and stability in the implementation of the accepted value system and in the pursuit of the goals. He 
defined this factor as Commitment [3], [9]. 

In the context of the concept of Berzonsky's identity styles, the following research questions can be 
put forward: 

1 Do identity styles relate to the way young people use the web? 

2 Does the strength of motivation and stability in achieving selected goals (Level of Engagement) 
correlate with the way people use the Internet and with effects of their using the Internet? 

2 METHOD AND SAMPLE OF RESEARCH 
Empirical studies were conducted for 44 students (average 21 years, women: 42, men: 2) of 
Pedagogy of the Ignatianum Academy of Krakow. 

The following questionnaires were used for the study: 
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1 Identity Styles Questionnaire (ISI-5) by M. Berzonsky, B. Soenens, K. Luckx, L. Goossens, 
which contains 48 items. It allows to specify the level of three identity styles: information style, 
normative, diffusion and evasive style. 

2 Internet Activity Questionnaire (IAQ) by E. Gurba, K. Gurba, consisting of 17 items for checking 
how often, how long a person uses the Internet, the kind of knowledge sought on the Internet, 
evaluating the benefits of being present on social media etc. 

The study was conducted on a team basis during the lecture. 

3 PRESENTATION OF RESEARCH RESULTS 
In order to characterize how Internet users use the net, we calculated the frequency, duration of the 
Internet usage, type of knowledge sought on the Internet, the functionality of the portals used, the cost 
and benefit of using the Internet, and the changing political views while using the Internet. 

Table 1.  Average Results in Internet Activity Questionnaire (IAQ). 

Variable Average (M) Standard deviation N 

Internet usage frequency  6,02 1,41 44 

Internet usage period 5,88 0,39 44 

Games use 1,32 0,52 44 

Knowledge wanted: 
Practical and entertainment information 0,55 0,45 44 

Knowledge wanted: 
Related to education and development 0,48 0,36 44 

Functions of portals used: individual development 0,42 0,30 44 

Functions of portals used: entertainment 0,50 0,38 44 

Evaluation of the benefits of using the Internet: 
In terms of getting to know new ideas, better understanding 0,66 0,45 44 

Evaluation of the benefits of using the Internet: 
Upholding views 0,14 035 44 

Assess the cost of using the Internet 0,77 043 44 

The average results: Internet usage frequency (M = 6.02, standard deviation = 1.41) and Internet 
usage period (M = 5.38, standard deviation 0.39) indicates Internet usage by the average of over 3 
hours per day, for at least 3 years. Games were used in very moderate scale, closely to not using 
them at all (M = 1,32, SD = 0,52), where the intensity of games playing extended from 1 to 4. To 
determine the level of identity development and the Level of Engagement of the people surveyed, the 
average level of individual Identity Scales (information, normative, diffusion and exclusion) and 
Engagement Scale were calculated. 

Table 2.  Medium Identity Style and Engagement levels in ISI-5. 

Variable Mean (M) Standard 
deviation (SD) 

N 

Information style 33,65 7,48 44 

Normative style 25,65 6,72 44 

Diffusion and evative style 21,44 5,89 44 

Engagement 33.02 6,24 44 

In the examined group the highest level among the tested identity styles was achieved on the 
Information Identity Scale (M = 33.65, SD = 7.48), then on the Normative scale (M = 25.65, SD = 6, 72 
and diffusion-diffusion scale (M = 21.44, SD = 5.89), the level of Engagement is M = 33.02, SD 6.25. 
To determine whether the respondents are using the Internet for the purpose of developing interest, 
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increasing the knowledge related to education or primarily seeking to gain practical knowledge and 
entertainment, and to what social media functions are more frequently referred to (entertainment / 
promoting personal and social development). T-Student analysis was applied for the following 
variables: 

Benefits from the Internet 

A. Getting to know other views 
B. Upholding views 

Knowledge sought 

A. Knowledge related to education and development 
B. Knowledge of practical and human information 

Functions of portals used 

A. Educational 
B. Entertainment 

Table 3.  Results of the t-Student's test for above listed variables.  

Variables Avg. 1 Avg. 2 t Dt SD SD N p 

Benefits from the Internet:  
A. Getting to know other views 
B. Upholding views  

0,66 0,14 6,05 84 0,45 0,35 44 0,035 

Functions of portals used: 
A. Educational 
B. Entertainment 

0,50 0,41 0,85 84 0,38 0,5 44 0,5 

Knowledge sought 
A. Knowledge related to 
education and development, 
B. Knowledge of practical and 
human information 

0,48 0,55 0,00 84 0,40 0,38 44 0,54 

Of the comparative characteristics describing the use of the Internet by the examined persons, a 
statistically significant difference occurred only in the case of perceived benefits for: learning new 
ideas (M = 0.66, SD = 0.45) and maintaining the views held (M = 0.14, SD = 0.35). The respondents 
indicated more benefits of learning new ideas than holding on to them. To answer research questions, 
Pearson correlations were calculated for two groups of variables: 

1 Time and how to use the Internet 
2 Identity Styles and Level of Engagement 

Table 4.  Results of r-Pearson correlation for variable groups: 1. Time and ways of using the Internet, and 
2. Identity and engagement styles. 

Variable Information 
Style 

Normativ
e Style 

Diffusive-evasive 
Style Engagement 

Internet usage rate -0,10 -0,20 0,02 -0,25 

Internet usage period 0,05 0,03 -0,03 0,12 

Evaluation of the benefits of using the Internet: 
Getting to know new ideas, getting a better 
understanding 

0,20 -0,16 -0,25 0,13 

Evaluation of the benefits of using the Internet: 
maintaining views 0,04 0,24 0,13 0,24 

Change of political views. Under the influence 
of the Internet -0,12 -0,15 0,23 -0,43 
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The cost of using the Internet 0,19 0,26 0,20 0,18 

Functions of portals used: individual 
development 0,19 -0,18 0,01 0,01 

Functions of portals used: entertainment 0,029 0,16 0,01 0,18 

Knowledge wanted: 
Related to education and development 0,13 -0,08 -0,14 0,34 

Functions of portals used: entertainment -0,08 -0,28 -0,10 -0,28 

Statistically significant correlations occurred between: Engagement and Change of political views on 
the use of the Internet (r = -043) and Involvement and Education and Development-related Knowledge 
Search (r = 0.34). 

4 DISCUSSION OF RESULTS 
The respondents claimed that they used the Internet on average more than 3 hours a day for more 
than 3 years. Social portals serve them to a degree comparable to individual and social development 
as well as fun, entertainment time. In the first case they are looking for knowledge related to their 
interests, the field of study, as well as exploring information that helps solve the problems they 
encounter, and secondly they are interested in entertainment content. These types of web content are 
often explored. By following the declarations of the students studied, it can be argued that they spend 
a relatively large amount of time daily on their Internet presence, using this time almost equally for the 
entertainment purposes as well as for their own education and development. The knowledge gained is 
more helpful in shaping, modifying, and widening one's own opinions and views than just consolidating 
existing positions. This way of using the Internet may be related to the level of the identity-information 
style dominant in the researched group. According to M. Berzonski's concept, those with dominant this 
style of identity formation intensively seek for knowledge that they can use to build a coherent Self. 
They are open to new information even when they are incompatible with the previously acquired 
knowledge, even when they undermine their own image. Reflexivity and criticism help them to 
assimilate consistency within Self. It can be assumed that on the one hand these characteristics of 
persons (dominant in the presented group) are conducive to the use of information acquired through 
the Internet mainly to increase knowledge, as well as to modify and reflect on. And on the other hand, 
educational experience connected with studying, development of cognitive skills stimulate the use of 
the Information Style to build their identity. However, the results of the correlation of Internet usage 
indicators with Identity Styles do not confirm this.  

5 CONCLUSIONS 
Responding to the first research question, it can be said that, based on the results of the correlations, 
the correlations between the different styles of identity and the ways of using the Internet have not 
been identified, although the benefits of the research suggest that they use the informational style of 
identity building. The lack of significant dependencies may be due to the not so varied Identity Styles 
rates in the researched group. 

We were also interested in the relationship between the motivation power and the stability in achieving 
selected goals (the level of Engagement) and the ways and effects of using the Internet. In this case, 
there was a significant negative correlation between the level of Commitment and the indicator of 
change in political views under the influence of the use of the Internet and the positive correlation 
between the level of Commitment and the frequency of searching online for knowledge related to 
education and development. These dependences mean that: a) people who are highly motivated to 
carry out their chosen concept of self and stability in the implementation of the accepted value system 
and aspire to the chosen objectives are less likely to change their socio-political views on the Internet, 
and b) they are mainly looking for knowledge related to their interests, education and personal 
development. It can be assumed that people with clearly defined, stable socio-political views, which 
are an important part of the worldview, defining their identity do not easily change their worldviews 
under influence of the information coming from the Internet or the views of other Internet users. At the 
same time, people with strong motivation to implement plans that may be during their studies: 
acquiring new knowledge and developing their interests, use the Internet for educational reasons. 
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