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Abstract  
When talking about visual communication in Turkey, we can say the concepts of graphic design and 
communication. However, these concepts are insufficient to define the contemporary concept of visual 
communication. The global environment that is shaped by technological developments is the main 
reason for this situation. For this reason, many graphic design departments prefer to update their 
name as visual communication design. Visual communication design is a concept related to using, 
designing and producing visual language. It includes a training to gain the ability to use vision and 
sight forms. It is a dynamic field of study where technology and design meet and interact with each 
other. The name of visual communication design requires the program content to be updated as well. 
But time is very limited in this regard. Because every technological development is regarded as “new” 
in the eyes of the former. For this reason, visual communication needs to know the “new” and 
anticipate the next step in order to meet the expectations of the time. “Information Design” is a term 
that we can accept as “new” in the context of usage in Turkey. Lectures on information design have 
been opened in many visual communication departments on the international scene. We are also 
faced with examples of how information design is handled as a department. However, this situation 
has been limited to a few universities in our country and the literature on the subject has not been 
sufficiently integrated into the training programs. This will create a big gap in the dimension of 
designer – viewer of visual communication in the future. In this context, research has been sought in 
the literature on the question “What is the situation information design in Turkey? “How does 
information transform to information design?”, “How is information designed as information design 
satisfying the needs of society?”. 
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1 INTRODUCTION 
The concept of "Visual Communication", which has been mentioned in the Turkish literature for the 
last ten years, has come to the point where the boundaries of the arts and design fields have begun to 
rise. The main factor in the formation of this point is that the emerging information and communication 
technologies of the twenty-first century have caused the content of many fields to expand and 
reshape. The concept of "Graphic Design" has become a discipline that needs to renew itself in this 
process and has become new shape by transform into "Visual Communication Design". The transition 
from the print platform to the digital platform has brought together the evaluation of philosophical 
concepts that define both the training practices and processes as well as the design activities and the 
framework. 

“Redefining ‘Graphic Design’ as ‘Visual Communication Design’ is healthy. The new definition 
expands the boundaries to take account of both the technological innovations and their democratic 
nature. (….). Design is highly accessible to a lay public from early childhood to the end of life.” 
(http://www.ico-d.org/database/files/library/IcogradaEducationManifesto_2011.pdf) But change is a 
situation that will take place over time. Frascara defined as:  

“The term “Visual communication Design” is subject to a long series of interpretations. The 
different definitions of the word “design” in everyday language have contributed to a lack of 
precision in understanding the job of the visual communication designer. Design is generally 
understood as the physical product derived from the activity, but the activity itself is often 
overlooked. (….). To propose a working definition for now, I would say that visual 
communication design, seen as an activity, is the action of conceiving, programming, projecting, 
and realizing visual communications that are usually produced through industrial means and are 
aimed at broadcasting specific messages to specific sectors of the public. This is done with a 
view toward having an impact on the public’s knowledge, attitudes, or behavior in an intended 
direction. (Frascara, 2004, p.1)  
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The global environment, shaped by technological developments, together with Frascara's definition, 
have played an active role in translating the name of graphic design department in Turkey as a visual 
communication design. The transformation of the concept of "graphic design" is not only the 
technological developments, but also the change of the design process. For this reason, the name of 
"Visual Communication Design" has to be updated along with the design education program contents. 
But time is very limited in this regard. Stay behind in a global change process bring about to fact of 
ready-made rather than productivity. Because every technological development is regarded as "new" 
in the eyes of the former. For this reason, the design concept in Turkey needs to know the "new" of 
visual communication and anticipate the next step in order to meet the expectations of the times. 

1.1 What Is The Situation of Information Design In Turkey? 
"Information Design" is a term that we can accept as "new" in the context of usage in Turkey. People 
have resorted to a variety of ways to storage and transmit information that has existed throughout 
history. Because as long as mankind exists, knowledge exists. However, the forms of storage and 
transmission of information have changed in the framework of technological developments and 
changes that have taken place in the social structure. In this context, information design is not a field 
that has already existed but a field that has been discovered. (Güler, 2008, p. 5) 

According to Robert E. Horn, information design is the art of preparing information so that people can 
use it efficiently and effectively. (Horn, 2000, p. 15-33) In the context of definitions, a product contains 
intensive information to be considered a product of information design and it would not be a wrong to 
state that the primary purpose should be to convey this information. 

Information Design was first started in Turkey in newspapers, then in magazines and web sites. In 
report contents, in newspapers, in economic news, in presentations, etc. It has been used frequently 
in the fields. Thus, the expressions are simplified and the information transfer is provided more 
quickly. 

Courses have been held in many visual communication departments on the field of information design 
internationally. We are also faced with examples of information design as a department of it. However, 
when we look at the visual communication curricula in Turkey by 2017, this situation is limited to a few 
universities, and we can see that integration into the educational programs related to the subject can 
not be achieved adequately. Since we can not create sufficient accumulation of knowledge and 
education environment for the subject, it is inevitable that the designs we have described as 
informative design face the problem of definition uncertainty between the concepts of "graphic design" 
and "visual communication design". 

The process leads to the creation of information designs that are narrowly designed according to 
foreign sources and as these examples multiply, the subject is diverted to other directions. This shows 
that other disciplines than visual arts are misled in the perception of the subject. Information design is 
an interdisciplinary field because it cooperates with many disciplines. Disciplines need to study on 
visual communication in the context of modernise and being source of information. For this reason, it 
is necessary for people to be aware of the visualization of information and information in Turkey, to 
introduce new communication tools and to encourage the designers and designers to support these 
developments. Change requires time. However, it is necessary to use the time well. New researches 
on the subject are being made and new sources of literature are being searched. 

1.1.1 How Does Information Transform To Information Design? 
There are some points to note, such as specific steps and graphic design principles, to create a good 
information design. At the beginning of these stages, first, to reach the right knowledge and 
understand it first to be able to tell the truth correctly. Albert Einstein's statement, "If you can not 
describe something simply, you do not understand it well enough" clearly summarizes it. If we need to 
do enough research to fully understand the information, we need to communicate with field experts at 
the source of the information. Information should not be inconsistent. Because information design is 
one of the effective communication tools for reaching the audience message. Reliable and objective 
information sources should be utilized. After the stage of comprehension of the information, the stage 
of recognition of the target group is coming. After the stage of comprehension of the information, the 
stage of recognition of the target group is coming. While the design is being developed, the subject 
such as age, culture, education level, visual perception, tendencies should be considered. In order to 
obtain these data, a large field survey before the design should be done. Determining in which 
environment the design will reach the target group also determines the components of the design. 
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After the recognition of the target audience and the communication environment, certain ideas for 
design begin to form. In the information design, many data related to the subject are collected. It is a 
fact that these data can be understood and transferred to a simple language. An order must be made 
in itself before the information is drafted. This sorting is as to importance of informations. After all 
these steps, the necessary infrastructure for design has been formed. This information can be passed 
to the design phase. At this point, the designer must fully address the situation. There are many types 
of information design. For this reason, the designer should think for a long time on the decision 
whether to use pictogram or illustration on the design or not. After this process, the designs prepared 
in drafts are organized in computer environment and displayed to the target group. Many software can 
be used while editing in the computer environment. 

1.1.2 How Is Information Designed As Information Design Satisfying The Needs Of 
Society? 

Erik Spiekermann explains the importance of information design in the modern world as follows: We 
are constantly being bombarded with messages trying to direct us to look, listen and react. It is not 
possible to stay away from all these, but on the other hand, the information we really need is missing 
from our eyes because it is not designed in a way that we can understand. Consider manuals, road 
and direction signs, electricity bills, and official forms that you are trying to understand. You will never 
find the answer you've never called. It can cost you a lot to reach the wisdom even in the areas that 
are interested in you personally. In the modern world, there is a need for information design to 
organize data. (Spiekermann, 2002, p. 1) 

It is one of the examples that can be given medical field about transformation of information into 
informative design and interaction with target audience. ANATOMY is called the science branch which 
studies structure, shape, interrelationships and characteristic features of all formations in human body. 
The word implicitly derives from the Greek term "anatome". If anatomy is used alone, it means human 
anatomy. (Dere ve Oğuz, 1996, s.1) The link between anatomy and visual communication is evident 
everywhere that people and knowledge exist. Developments in the field of anatomy in history present 
the importance of visual communication with examples. The religious ceremonial drawings on the 
walls of the cave, clay tablets containing medical information, papyrus and hieroglyphics depicting 
mummification, written works of the Hippocratic School, Galen's medical representations, book of 
Mondino's metal engraving medical images, anatomical drawings of Leonardo Da Vinci, an anatomy 
book by Andreas Vesalius entitled "Humani Corporis Fabrica", medical descriptions of Ibn Sina, 
medical representations in Ottoman miniatures, Rembrandt's "Anatomy Lesson", Frank Netter's 
"Anatomy atlas" and numerous medical visuals designed with today's digital technology are important 
building blocks of the medical field in terms of ensuring continuity of information and communication. 
In the context of technology, rapid increase of information, facilitation of access and expansion of 
media boundaries have inevitably caused visual communication to serve the medical field. The use of 
visual materials has increased with the emphasis on the importance of working with visual learning, 
especially in medical education. Today, especially the internet, computers, mobile phones, tablets and 
so on. Training programs available in communication tools are being developed. This development 
shows that video and similar visual communication materials are not only limited to illustrations and 
pictogram size but also come into the agenda. For this reason, the "place and time" boundaries of the 
learner have been raised in the present conditions. 

2 METHODOLOGY 
In the research, the answer to the questions with literature "What is the situation of information design 
in Turkey?", "How does information become information design?", "How is information designed as 
information design meet the needs of the society? 

3 RESULTS 
The growing volume of information in the media and the digital environment also makes it difficult for 
individuals to access the right information they need. Information designs play an important role for 
clear and accessible information. Again, for this purpose visual communication designs have become 
a necessity within the organization and presentation of knowledge. Information design as a product of 
visual communication design; it is accepted as helpful concepts to organize, classify and present 
irregular information. This makes information easier to understand. The information in visual 
communication products has been presented as a result of many researches that made reading and 
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understanding easier and faster when presented with information design. Just as information designs 
exist on other platforms, the reader is experiencing an easy and memorable process of being boring 
and understandable in visual communications. It provides a clear and short interpretation of the data 
such as statistical data, weather, success graphs, news graphs and hundreds of examples that can be 
counted in this area. For this reason, it is necessary to keep updated in design education and designs 
realized in Turkey by adhering to the developments in visual communication field. 
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